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C. Challenges to 
Operations 

8. Lack of available 
staff

9. Staff pressure for a 
better work-life 
balance

10. Supply disruption 
of foodstuffs and 
other supplies







Marketing – “identifying, 
anticipating and satisfying 

consumer demand” 



























































Strategy – “the identification of long-
term or overall aims and interests 
and the means of achieving them”
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