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Getting Creative - Building
Loyalty




About me - Rachael Leister

» Hallmark Hotels - supported the group from one hotel
with a logo to 28 rebranded hotels with full marketing

support Friet SR N
' R ' >
 Moved to Devonshire Hotels & Restaurants Group in “ ' Y
May 2019 as Group Marketing & Sales Manager . |

* As of April 2022, Head of Marketing for Devonshire
Hotels, Bolton Abbey Estate and Lismore Castle
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https://vimeo.com/411015699
https://vimeo.com/411015699

Demographics

* ABC1demographic

* 88% guests are age 41 plus

* High level of loyal repeat guests

* 95% guests book direct, minimal reliance on OTAS

* 95% guests plan to return to one of our properties in
future and recommend to friends
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Case Study - Festive
Giveaway 2020




Festive Giveaway Objectives

Objectives

* Build brand loyalty

* Drive social media engagement

« Raise brand awareness

« Showcase the variety of our offering through imagery
e Capture data

Key considerations

* Budget restrictions

* Team on furlough - needed to be relatively easy to
implement and manage

* GDPR compliant for the data capture element
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Festive Giveaway - Implementation

* Looked at a variety of off-the-peg engaging gaming solutions

« Advent calendar format - continual engagement throughout
December

e Data capture - grow our marketing database

* Incentivised - prize draw to win a selection of prizes

Content

* Looked for inspiration from festive trends and traditions

* Elf on a Shelf, stemmed from a 2005 children’s book

» Simple to implement and met objective of showcasing our
offering

A Chrlstmas Tradltlon

by Carol V. Aebersold and Changa A. Bell
illustrated by Coé Steinwart
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Festive Giveaway - Implementation
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Festive Giveaway — Example Content
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Festive Giveaway — Example Content
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Festive Giveaway — Marketing Tactics

Devonshire Arms Hotel & Spa
11 December 2020 - @

» FESTIVE GIVEAWAY - SPOT PRIZE WINNER &

Website landing page and merchandiSing | «ome e s

Devonshire Spa!

2021, play along here: https://devonshirehotels.co.uk/festive-giv ay

Devonshire Hotels database launch .t B

 Email to over 100k subscribers uk wyt x :

" Teg e 4% "
Social media - organic f itk
» 28 social channels - over 110k followers - -
* Facebook, Instagram, Twitter :

at the

To be in with a chance of winning more spot prizes and our grand prize of FIVE sta
els.co.uk/festive-giveaway/

ycations in

Social media - paid

* Facebook & Instagram

* Look-a-like audiences

 Demographics of existing guests/followers
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Results

Participations - 80,000

Participations per user — 7.1
Social shares - 3,973
Data opt 1ns - 6,418

Social stats -
71% increase in impressions

280% increase in engagement
206% reach increase




Feedback

‘- Y ' Top fan
“"  Barbara Buckland
You have certainly brightened up my days, | am going to
miss doing it next year. Merry Christmas to you all * §
L g 0000

.
Reply - Message - 2 w

Hilary Blythe
Loving playing the game hunt the elf & Happy Christmas

toyoual © 5@
Reply - Message - 3 w

Thank you for a fun
Advent calendar.

.

¥ Top fan

Love thiS. The : Jane Ashcroft
strangest part is loved playing it thankyou x and a merry Xm._ia:s1
that it’S the . Reply r.‘.essagc 3w
: : #{4 Rosanna Park
hlghhght of my It's been great. I'm upset | missed the first 12 days &
day! hopefully still be in with a chance though. Merry
R/ Christmas everyone
Reply - Message - 3 w

V' Top fan
/ \ Natasha Blair

Merry Christmas! Thank you for such fun. X
. 1

Reply - Message - 2 w

Valerie Pallett
Cheeky little elves.day 23.merry xmas
i

Reply - Message - 3 w

R/ / Pam Morgan
It's been fun nlavina @& -




Awards

. THE

CATEYS hma...

2021 hotel marketing awards

mi noetic vent REVINATE

Shortlisted Winner
Best Marketing Best Social Media
Campaign Campaign
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2021 Festive Giveaway
* Better branding
 Enhanced game

e Multiple play and leaderboard
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2021 Festive Giveaway Results

Participations:
2021 2020 variance variance %
Users 12,853 11,230 1623
Participations 488,991 80,173 408818
Opted ins 8,306 6,418 1978
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summary

Marketing objectives met
Christmas cheer spread

Loyal followers rewarded

Valuable data gained

Social media engagement increased
Brand awareness increased

Results improved YoY
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