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THE ELEMENTS OF A SUCCESSFUL DIGITAL MARKETING STRATEGY



MARKETING EFFECTIVENESS

2018 Email was named the most effective 

marketing channel for customer 

retention by marketers 

Source: Emarketer.com



PERSONALISATION IS KEY

Sources: MarketingSherpa, McKinsey & Company

6 in 10 guests are willing to share data in the 

interests of personalisation





Guest Data
Guest Personalisation
Guest Loyalty



AVERAGE BOOKING VALUE

Double Average Booking Value

Sources: PhocusWire

Twice Likelihood of booking 

next stay direct 



Guest Data

How to get it, what to do with it...



THERE IS ENOUGH DATA IN YOUR PMS

?



KNOW YOUR GUESTS
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Guest Personalisation
Make the most out of every guest



Confirmation Win-BackPre-Arrival

FIRST-TIME GUEST JOURNEY



SECOND-TIME GUEST JOURNEY

 Post-StayInspiration On-Property



Source: Revinate, 2017 Customer Data

Higher open rates

PERSONALISE FOR HIGHER ENGAGEMENT & REVENUE

20% 70% 73%

Higher click-thru rates Higher revenue per recipient 



PERSONALISED UPSELL AND UPGRADE OPTIONS



Guest Loyalty
Turn one time bookings into repeat, loyal guests



Source: Phocuswright State of Digital Travel - Repeat Booking Index

Personalised guest 
experience wins 
over points

Airbnb

Best Western

Hyatt

Marriott

Choice

Hilton

Booking.com

Hotels.com

Priceline

Expedia

Repeat Booking Index



We Miss You 

Booking Anniversary

Birthdays 

Seasonal/Holidays

Flash Sales

Loyalty 

Staycations 

Newsletters

Confirmation (PMS  dependent)

Cancellation (PMS  dependent)

Modification (PMS  dependent)

Pre-Arrival Letters

Upgrades

Pre-Arrival On-Property Post-StayInspiration

Welcome Note

Ancillary Revenue

Updates/Announcements 

OTA Winback

Direct Winback 

Thank You Note

Other Loyalty

Surveys

• TripAdvisor

• Google

Automated
(Property Level)

One-Time Feedback

DRIVE REVENUE ACROSS THE ENTIRE GUEST JOURNEY



FINAL THOUGHTS

“The future is permission marketing and the 
privilege of delivering anticipated, personal 

and relevant messages to people who 
actually want to get them.”

Seth Godin   |   Author, Marketer, Entrepreneur and Blogger



Top 5 tips

Clean your lists regularly to 
maintain a good sender reputation
 
● Educate your team

● Clean your lists regularly

● Add email sign-up form to your site

● Email capture at outlets

● Never purchase contact lists



REVINATE’S EMAIL MARKETING GUIDE

So what’s in the report?

Analyses of  more than 77 million emails sent from 
Revinate Marketing customers around the world !



The Guest Data Platform for Hoteliers

SURVEYS

Increase online review 
volume & ranking.

MARKETING

Connect with guests, add incremental revenue, 
and personalize the guest experience.

REPUTATION

Improve guest satisfaction 
and increase revenue.



Thank you! 
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