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“Of the estimated $30 trillion in middle-class consumption growth estimated

betw'één'ZDlS and 2030, only $1 trillion is expected to come from today’s

West r omies. "
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BRIC & EMERGING TRAVEL MARKETS (USSB)
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OUTBOUND TRAVEL SPENDING (SBILLION)

Bl Developed I Emerging

$610 e The 10 Big Emerging

$547 Markets (BEM)
economies are
Argentina, Brazil,
China, India,
Indonesia, Mexico,
Poland, South Africa,
South Korea and
Turkey.
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https://www.visa.com/partner-with-us/visa-performance-solutions/international-outbound-travel-projections/index.html
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OMNI CHANNEL CUSTOMER EXPERIENCE
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Phocuswrigth @E@

Download for free at: www.transperfect.com/Phocuswright-whitepaper-wf
Download for free at: www.transperfect.com/vice-future-travel



http://www.transperfect.com/Phocuswright-whitepaper-wf
http://www.transperfect.com/vice-future-travel
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Cut & Paste

TECHNOLOGY
TMS <> CMS/CRM Proxy delivery
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PROXY TECHNOLOGY

www.brand.com

Link
O::,xc de.brand.com

Server jp.brand.com

Translation ch.brand.com
Repository

& Localised Images
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GLOBAL FLASH
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MARINA BAY

SINGAPORE


https://jp.marinabaysands.com/singapore-visitors-guide/around-mbs/gardens-by-the-bay.html
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Ask not what your
country can do for you;
ask what you can do
for your count y.

- January 20, 1961




