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€ MY ACCOUNT B ONVOY FIND & RESERVE Q
1,500 BONUS POINTS

I I I G Rewards
Club
Announcing Marriott Bonvoy™ Endless Earning: Earn 1,500

émwesm
bonus points on stays* of two nights or more between July 2 RE“’ARDS'

and September 16, 2019 — with no earning limits.

REGISTER NOW

your Boots
- Advantage Card
is now on S .
ACC?CBW!T!OQTELS your phone I W

simply download our
app and upload your
BUSINESS PLUS card number

COMPANY
3081065
JOHN SMITH
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LOYG |Ty a strong feeling of support or allegiance.

“Our Loyalty Program is a low cost and high impact vehicle for our
revenue generation efforts. It rewards members with points toward
free hotel stays, experiences and other benefits, or miles with
participating airline programs. We believe that our Loyalty Program
generates substantial repeat business that might otherwise go to
competing hotels. In 2018, Loyalty Program members purchased
approximately 50 percent of our room nights. We continually
enhance our Loyalty Program offerings and strategically market to
this large and growing guest base to generate revenue.”

Source: Marriott International, 2018. Annual report.
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Expectations

Definition: a strong belief that something will happen or
be the case.

76> OF CONSUMERS
EXPECT COMPANIES TO
UNDERSTAND THEIR NEEDS
AND EXPECTATIONS.
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84,

of customers
say being treated like a
person, not a number, is very
Important to winning
their business
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Exclusive Offers

This rate is reserved for members of the Fonab

Rewards Programme

Already a member?

Not a member yet?

Sign up for free and gain access to this rate.

* You will need to register before placing this

booking.
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On a mission to thank

our customers

P
Sky VIP

Your loyalty programme

Rewarding v
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Practical Steps

Companies Are Missing the Mark on Experience
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of customers

o Capture Good Data, including RFM values

3

\ xperiences are | f

o Engage, Reward & Record. Get Personal
o Invest in Convenient Tech il

o Implement Review Tool 51%

of customers } |
I

o Become BEA — Best Experience Available




INSPIRE

Inspire Loyalty Ltd
7 Donegal Square West

0289091 2996
marketing@nspireloyalty.co.uk

inspireloyalty.co.uk

Inspire Loyalty Ltd
35 Regent Street

www.inspireloyalty.co.uk




